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Abstract

We analyze the rationale for hiding information in open auction formats. In particular, we
focus on the incentives for a bidder to call a price higher than the highest standing one in
order to prevent the remaining active bidders from aggregating more accurate information
that could be gathered by observing the exact drop out values of the exiting bidders.
Necessary conditions for the existence of jump bids with such motivations are provided.
Finally, we show that there is no clear-cut effect of jump bids on efficiency and expected
revenue and introduce several specific results.

Abstrakt

Analyzujeme diivod pro skryvéani informaci ve formatech otevienych aukci. Specificky se
zamétujeme na podnéty pro drazitele k tomu, aby ohlasili ¢astku vySsi, nez je ta nejvyssi
nabidnutd, aby zabranili zbyvajicim aktivnim draziteliim ziskat ptesnéjsi informace, které by
mohly byt ziskany pozorovanim piesnych hodnot vypadnuti existujicich drazitelt.
Stanovujeme nutné podminky pro existenci skokovych nabidek s touto motivaci. Nakonec
ukazujeme, Ze neexistuje jasny efekt skokovych nabidek na efektivitu a ocekavany piijem a

piedstavujeme nekolik specifickych vysledki.
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