
We analyse a rationale for hiding information in open ascending auction formats. We focus on 

the incentives for a bidder to call a price higher than the highest standing one in order to prevent 

the remaining active bidders from aggregating more accurate information by observing the exact 

drop out values of the opponents who exit the auction. We show that the decision whether to 

allow jump bids or not can have a drastic impact on revenue and efficiency.   


