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Abstract

To study the coexistence of two different ownership forms within an
industry, I develop a simple model of competition between one for-
profit and one nonprofit firm. The two firms have different objectives
and face different constraints due to their choice of ownership sta-
tus. Assuming heterogenous consumers I derive quality-price bundles
provided by the two firms and their market shares under various con-
ditions.

Pro analyzu koexistence dvou ruznych vlastnickych forem v rdmci jed-
noho sektoru vytvaiim model souteze mezi jednou ziskovou a jednou
neziskovou firmou. Tyto firmy maji ruzné ucelové funkce a plati pro né
ruznd omezeni. Za predpokladu heterogennich spotiebitelu odvozuji
kvalitu a cenu produktu doddvanych danymi firmami a jejich podil na
trhu.
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