
We integrate tools to monitor information acquisition in field experiments on 
discrimination and examine whether gaps arise already when decision-makers choose 
the effort level for reading an application. In both countries we study, negatively 
stereotyped minority names reduce employers’ effort to inspect resumes. In contrast, 
minority names increase information acquisition in the rental housing market. Both 
results are consistent with a model of endogenous allocation of costly attention, which 
magnifies the role of prior beliefs and preferences beyond the one considered in 
standard models of discrimination. The findings have implications for magnitude of 
discrimination, returns to human capital and policy. 


