
 
 Tel.: +420 775065527 
 

E-mail: sofiheidi@gmail.com 

	   Address: 130 00 Chelcickeho 4 Prague  
Czech Republic 

SOFIA KHAYDARI 

OBJECTIVE	  
To work in a challenging environment where I can prove my skills and where I can quench my thirst for 
learning. 

EDUCATION	  
CERGE-EI, Charles University | Prague, Czech Republic 

Masters in Applied Economics	   2014 – to date 
	  Specialization in corporate and financial economics, focus on quantitative analysis and 

econometrics 
	  
 

University of New York in Prague/ 
State University of New York Empire State College | 

Prague, Czech Republic 
Bachelor of Science and European Bachelor in Business Administration 

2009 – 2014 
	  

Business, Management & Economics areas of studies suitable for a wide range of career paths 

WORK	  EXPERIENCE	  

	  

	  

CapitalTrust, a.s. | Prague, 
Czech Republic 
Real estate broker 

 
 

• Research of potential investment projects 
• Income statement preparation 

March 2014 – May 2014 
(part time) 

Markets.com | Prague,  
Czech Republic 
Wall Street broker 

 
 

• Sales 
• Management of clients’ accounts 

 

March 2014 – April 2014 
(part time) 

Notary’s office |  
Murmansk, Russia 

Secretary 

• Client service 
• Document preparation and printing, mail 

registration and dispatch, call services 
 

July – September 2012 
July – August 2011 

 



ACCOMPLISHMENTS	  
Winner of the CFA Institute Research Challenge 2014 

Czech Republic 
Outstanding investment research 

 

2013-2014 
 

UNYP/ESC Academic Achievement Awards 
Excellence in scholarship 

 

Fall 2011, Fall, 2012, Spring 2013, Fall 2013 
 

Excellence in Czech State Examination 
 

February 2014 
 

 

LANGUAGE	  SKILLS	   PROFESSIONAL	  SKILLS	  
Russian Native	   Financial Statement modeling 
English Fluent	   Discounted Cash Flow modeling 
Czech Fluent Advanced Excel skills 

German Beginner	   Stata 
  Eviews 
   
 

OpenCall s.r.o. | Prague, 
Czech Republic 
Internship trainee 

• Promotional part of the marketing plan 
including development of different ways 
of advertising, target market research, 
budget forecast 

February – May 2012 


