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Abstract

This work develops a two-country, two-firm model of imperfect competition to show that
antitrust policy may be anticompetitive both at home and abroad. Antidumping has a
procompetitive effect abroad. At home antidumping is anticompetitive in a static framework but
procompetitive in a repeated game. The anticompetitive effect of antidumping is shown to be
enhanced by the presence of a domestic antitrust policy. If trade and antitrust policies are co-
ordinated, welfare is found to be more sensitive to antitrust than to antidumping. Hence,
antidumping and antitrust are imperfect substitutes.

Abstrakt

Clanek pomoci modelu o dvou zemich, dvou firmach a za nedokonalé konkurence ukazuje, Ze
protimonopolni politika miZe plsobit protikonkurenéné doma i v zahranici. Antidumpingova
opatfeni plsobi prokonkurencné v zahranic¢i. Domadci efekt antidumpingové politiky je
protikonkuren¢ni v statickém modelu a prokonkuren¢ni v dynamickém. Protikonkurenéni efekt je
zesilen, pokud je antidumpingové politika aplikovana soucasné s protimonopolni. V ptipadé
koordinace obchodni a protimonopolni politiky je blahobyt vice citlivy na protimonopolni nez na
antidumpingovou politiku. Antidumpingova a protimonopolni politika jsou tak nedokonalymi
substituty.
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