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Abstract

This paper analyzes tying and bundling as an entry deterrence tool. It
shows that a multi-product firm can defend its monopoly position in one mar-
ket via tying even when it does not have market power in another market.
This is shown on a model with two complementary goods, each of which is
vertically differentiated and in which consumers’ preferences for the goods
are positively correlated. Some possible ways of defending against entry de-
terrence, and implications for competition policy, are discussed.

Abstrakt

Tento ¢lanek analyzuje svazovani jako nastroj pro zabranéni vstupu na
trh. Ukazuje, Ze firma vyrabéjici vice produkttt miiZe ubranit svou pozici
monopolisty na jednom trhu pomoci svazovani i kdyz nemé monopolistickou
sflu na jiném trhu. To je ukadzano na modelu s dvéma komplementirnimi
produkty, z nichz kazdy je vertikalné diferencovany a preference spotfebitelt
jsou pozitivné korelovany. Nékteré mozné zplsoby obrany proti zabraneni
vstupu a dusledky pro ochranu hospodarské soutéze jsou diskutovnany.
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