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Abstract

When firms possess information about their competitors’ products, their advertisements
may leak extra information. I analyze this within a duopoly television market that lasts for
two periods. Each station may advertise its upcoming program by airing a tune-in during the
first program. Viewers may alternatively sample a program. I find that each station’s
equilibrium tune-in decision depends on both upcoming programs - thereby revealing more
information than the actual content - when the sampling cost is sufficiently low. Otherwise,
tune-in decisions are made independently. It is welfare improving to ban tune-ins in the latter
case but not in the former.

Abstrakt

Pokud spolec¢nosti vlastni informace o produktech svych konkurentt, jejich inzerce v sobé
muze nést dalsi informace. Analyzuji tuto hypotézu na duopolnim trhu televiznich stanic,
ktery trva dvé periody. Kazda stanice mize inzerovat svij nadchdzejici potfad vysilanim
upoutdvek béhem prvniho potadu. Divaci mohou piipadné zhlédnout ukézku z potadu. Zjistil
jsem, Ze rovnovazné rozhodnuti kazdé stanice ve vysilani upoutavek zavisi na obou
nadchdzejicich poradech -- tudiz odhali vice informaci nez soucasny obsah -- pokud cena
piepinani a prohlizeni jinych potradi je dostatecné nizka. Jinak jsou rozhodnuti o
upoutdvkach Cinény nezévisle. Zakazani upoutavek v prvnim piipadé vede ke zvySeni
bohatstvi, v druhém piipad¢ nikoli.
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