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Abstract

This paper uses experimental data to investigate possible biases in consumers' choice of
pricing schemes when their demand is perfectly inelastic but uncertain. I consider three-
part pricing schemes (i.e. fixed fee, included units, extra-unit price). The analysis
suggests a strong bias towards the pricing scheme with the number of included units
equal to the expected demand. I interpret this bias as an “anchoring effect” of the
expected demand on consumer decisions. Interestingly, subjects invest less effort into
the choice problem when the opportunity cost of a mistake is higher. Still, the higher
opportunity cost of a mistake helps subjects overcome the bias.

Abstrakt

Tento clanek pouziva experimentdlni data k vySetfovani moznych ptedsudki v
rozhodovéni spotiebitelll pti vybéru ocenovacich schémat v ptipadech, kdy poptavka je
perfektné neelastickd, ale nejistd. Uvazuji tfidilné ocetiovaci schéma (pevny poplatek,
zahrnuté jednotky, extra cena za jednotku). Analyza naznacuje silny pfedsudek smérem
k ocenovacimu schématu s poctem zahrnutych jednotek rovnému ocekavanému poctu
poptavanych jednotek. Interpretuji tento predsudek jako “upeviiovaci efekt” ocekavané
poptavky na spottebitelovo rozhodnuti. Zajimavé je, Ze subjekty investuji méné¢ usili do
problému s rozhodovanim, kdyz néklady uslych pftilezitosti omylu jsou vétsi. Stale ale
plati, ze vétsi naklady usSlych piilezitosti za chybu pomdhaji subjektiim piekonat
predsudek.
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