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Abstract

I examine two-period sequential cheap talk in situations where the decision maker seeks
advice from two advisors, each of whom knows the type of the other advisor. By
considering the current payoff (which is determined by the message of each advisor)
and the future payoff (which is connected with the reputation of each advisor), I
examine conditions which guarantee the existence of both good and bad reputation
effects. Compared to situations of simultaneous cheap talk, the decision maker loses

information more easily if he seeks advice sequentially.

Abstr akt

Zkoumam dvoukolovou postupnou nezavaznou komunikaci v situaci, kdy rohodujici se
subjekt hleda radu od dvou poradcti, kde kazdy z nich zné typ toho druhého. Na zakladé
souCasné¢ho zisku (ktery je vypocitdn na zaklad¢ zpravy od obou poradct) a zisku
budouciho (ktery je spojen s reputaci kazdého z nich) zkoumdm podminky, které
zaruCuji existenci efektu dobré a Spatné povésti. Porovnanim situaci, kdy nezdvazna
komunikace je vedena soucasné, zjistuji, ze rohodujici se ztrdci informaci spise

v ptipadé, kdy ziskéva radu od poradct postupné.
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