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Abstract

This paper analyzes a single television station’s choice of airing tune-ins (preview
advertisements). I consider two consecutive programs located along a unit line. Potential
viewers know the earlier program but are uncertain about the later one. They may learn it
through a tune-in if they watch the earlier program and the television station chooses to air a
tune-in, or by directly sampling it for a few minutes. If the sampling cost is sufficiently low,
the unique perfect Bayesian equilibrium (PBE) exhibits no tune-ins. Otherwise, the unique
PBE involves a tune-in unless the two programs are too dissimilar. When the programs are
also quality-differentiated, the willingness to air a tune-in, and thus to disclose location
information, may be sufficient to signal high quality without any dissipative advertising.

Abstrakt

Tento ¢lanek analyzuje rozhodovani jedné televizni stanice o vysilani upoutdvek (tzv.
“tune-ins”). Uvazuji dva po sob€¢ ndsledujici pofady umisténé na jednotkové usecce.
Potencionalni divaci znaji ptfedchozi program, ale nejsou si jisti o tom nasledujicim.
Informace o nasledujicim pofadu mohou ziskat zupoutdvek, které jsou umistény
v predchozim potadu, pokud se je ovSem televizni stanice rozhodne vysilat, popt. Tyto
informace mohou ziskat sledovanim prvnich nékolika minut. Pokud je cena za sledovani
prvnich minut dostate¢né nizka, jednoznacny perfektni Bayesovsky rovnovazny bod (PBE)
neobsahuje upoutavky. Jinak PBE zahrnuje upoutavky, pokud ovSem oba potady nejsou ptilis
rozdilné. Potfady se mohou liSit 1 v kvalité, pfi¢emZ je-li mezi nimi kvalitativné velky rozdil,
ochota vysilat upoutdvky, a tudiz odhalit polohu, mize byt dostate¢nd k naznaceni vysoké
kvality bez zbyte¢né propagace.

Keywords: Information Disclosure, Tune-ins, Uncertainty, Sampling, Signaling.
JEL Classification: D83, L82, M37.

" I am grateful to Simon Anderson and Maxim Engers for their invaluable help during the progress of this paper.
Thanks also go to Bilgehan Karabay, Kresimir Zigi¢ and Robin-Eliece Mercury for helpful suggestions. I am
responsible for all errors.

¥ Address: CERGE-EI (a joint workplace of the Center for Economic Research and Graduate Education, Charles
University, and the Economics Institute of the Academy of Sciences of the Czech Republic), P.O.Box 882,
Politickych veznu 7, 111 21, Prague 1, Czech Republic. Email: celik@cerge-ei.cz.




