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Abstract

Using the Hotelling approach to product differentiation, this paper derives the equilibrium
product configurations and prices when two firms enter and sell in two interdependent markets
separated by barriers to trade. It shows that product imitation and no trade as well as product
differentiation with two-way or one-way trade are all consistent with the equilibrium.

Abstrakt

Tato prace vyuziva Hotellingiiv ptistup k diferenciaci produkt a odvozuje rovnovazné
konfigurace produktii a ceny v ptipad¢€, kdyz dvé firmy vstupuji na trhy a prodavaji na dvou
vzajemné zavislych trzich oddélenych obchodnimi bariérami. Prace ukazuje, Ze imitace produktt
a absence obchodu stejné jako diferenciace produktli s obousmérnym nebo jednosmérnym
obchodem jsou konzistentni s rovnovahou.



