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Abstract

This paper analyzes a spatial competitive monopolistic model of agglomeration in
which households make only one shopping trip per period, and there are several firms in
each industry. The model is a version of a model by Fujita (1988), but unlike his, in this
model no equilibrium mixed district is possible, and a number of firm districts may
appear. It is shown that allowing several firms in each industry may lead to a Mall

equilibrium or an equilibrium with multiple shopping centers.

Abstrakt

Clanek analyzuje prostorovy model monopolistické soutéZe v aglomeraci, ve kterém
domacnosti nakupuji pouze jedenkrat v kazdé periodé, a v kazdém primyslovém
odvétvi ptisobi nékolik firem. Tento model je variaci Fujitova modelu (Fujita, 1988),
avsak na rozdil od n¢j nevede k rovnovaznému stavu se smiSenym okrskem a umoznuje,
aby firemnich okrskti bylo v rovnovazném stavu nckolik. Puasobi-li v kazdém
prumyslovém odvétvi nékolik firem, muze nastat Malliv rovnovazny stav nebo

rovnovazny stav s nékolika nakupnimi centry.



