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Abstract

This paper analyzes a single television station's choice of airing tune-ins (preview
advertisements). I consider two consecutive programs located along a unit line. Potential
viewers know the earlier program but are uncertain about the later one. The TV station may
air a fully informative tune-in during the first program. The cost of the tune-in is the forgone
advertising revenue. Under mild conditions, there exists a unique perfect Bayesian
equilibrium in which some viewers watch the first program just to see if there is a tune-in or
not, and the TV station airs a tune-in unless the two programs are too dissimilar. In the
absence of a tune-in, no viewer within the first-period audience keeps watching TV. Full
information disclosure never arises. The market outcome is suboptimal; a social planner
would air a tune-in for a wider range of programs.

Abstrakt

Tento ¢lanek analyzuje volby jedné televizni stanice pro vysilani upoutavek (tzv.
“tune-ins”). Uvazuji dva pofady vysilané po sobé. Potencionalni divaci znaji ptedchozi
potady, ale nejsou si jisti o téch nastdvajicich. Televizni stanice muze vysilat Gplné
informativni upoutavky béhem prvniho poradu. Cena vysilani upoutdvek je usly zisk
z reklam. Pfi jistych stfednich podminkéch existuje jediny perfektni Bayesovsky rovnovazny
bod, ve kterém nékteii divaci sleduji prvni pofad jen kvili moznym upoutavkam a kde
televizni stanice vysila upoutdvky nehledé na to, jak jsou tyto dva porady rozdilné.
V nepfitomnosti upoutavek nebude zadny divak béhem prvniho pofadu sledovat televizi
pozdgji. Uplné informativni uzavieni nikdy nenastane. Vystup trhu neni optimalni, protoze
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socialni planovac by vysilal upoutavky pro §irsi tfidu potadu.
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