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Abstract

We study the potential loss in social welfare and changes in incentives
to invest in R&D that result when the market leading firm is deprived of
its position. We show that under plausible assumptions like free entry or
repeated market interactions there is a social value of market leadership and
its mechanical removal by means of competition policy is likely to be harmful
for society.

Abstrakt

Studujeme potencionalni ztratu v bohatstvi spoletnosti a zmény v moti-
vaci provadét R&D v pfipadé, kdy se zbaviime vidce na trhu. Ukazujeme,
Ze v p¥ipad& uréitych rozumnych podminek, jako je volny vstup & opakovand
trZzn{ interakce, dostaneme z pfitomnosti vidce na trhu. Jeho mechanické
odstranén{ mutZe byt pro spoletnost §kodlivé.
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