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Abstract

In this paper we address an asymmetric information problem in the fundraising industry,
the fundraising problem. The problem arises from donors’ lack of information about the
quality of charities that solicit donations. We focus on one particular solution of this
problem, certification, where an independent agency provides a costly signal, a certificate,
to charities that can use it to signal their ‘high’ quality. Our model is a signaling game
involving three types of player: donors, charities and a certifier. We compare the decisions
and impact of two types of certifier: one profit maximizing and one nonprofit. The
assumptions of our model are derived from stylized facts that we distilled from certification
systems currently existing in the fundraising industries of some European countries. While
the current manuscript is meant to inform the real-world design and implementation of such
a system in the Czech Republic and other transition economies, our work complements the
literature on certification and provides results that are different from those reported up to

now.
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Abstr akt

V této praci se zabyvame problémem asymetrické informace v odvétvi fundraisingu, tzv.
fundraisingovym problémem. Tento problém vznikd kvili nedostatku informaci, které maji
darci o kvalit¢ organizaci, kterym poskytuji své dary. My se zaméfujeme na jedno
konkrétni feSeni tohoto problému, certifikaci, kde existuje nezéavislad agentura, ktera
fundraisingovym organizacim poskytuje nakladny signal, certifikat. Ty jej mizou vyuzit
k signalizaci jejich ,,vyssi* kvality. Model je ve form¢ hry, zahrnujici tfi typy hraci: darce,
fundraisingové organizace a certifikatora. Porovnavame rozhodnuti a vliv dvou moznych
typt certifikatora (maximalizujici zisk, anebo neziskovy certifik4tor). Pfedpoklady modelu
jsou odvozeny na zakladé fakti o nékolika certifikacnich systémech, které existuji
v Evropé, které strucné sumarizujeme v uvodu prace. Tato studie dopliiuje existujici
literaturu zaobirajici se certifikaci, uvadi vysledky odlisné od dosavadnich, a slouzi také
jako inspirace realniho, praktického designu certifikaéniho systému a jeho nasledné

implementace v Ceské republice a jinych tranzitivnich ekonomikach.



