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Abstract

Read (2005), in The Journal of Economic Methodology, took our target article in
Behavioral and Brain Sciences (Hertwig & Ortmann 2001) as one point of departure to
question the usefulness of monetary incentives for experimental work. In making his
case, he misrepresents our analysis, and continues the unfortunate ritual of opportunistic
sampling of evidence. As in our target article, we call for an empirical analysis of the

impact of monetary incentives.

Abstrakt

V Casopise The Journal of Economic Methodology pouzil Read (2005) nas predmétny
¢lanek v Behavioral and Brain Sciences (Hertwig & Ortmann 2001) jako vychozi bod
pro zpochybnéni uzitenosti penéznich pobidek pii experimentdlni praci. Ve své
argumentaci chybné¢ vykladd naSi analyzu a dale rozviji neStastny ritudl
oportunistického vybéru dikazi. Stejné jako v nasem predmétném ¢lanku i1 zde volame

po empirické analyze dopadu penéznich pobidek.
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